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OVERALL RULE
OF LAW
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The relationships are significant at the 1% level, after controlling for income per capita.
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The relationships are significant at the 10% level after controlling for income per capita.
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CORRUPTION AND
TRANSPARENCY

The higher the transparency,
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The relationships are siginificant at the 5% level, after controlling for income per capita.

LEGAL FRAMEWORK
FOR FEMALE
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The higher the equality in the
law between men and women,
the higher the share of female
entrepreneurs
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The relationships are significant at the 1% level after controlling for income per capita.
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The relationships are significant at the 10% level after controlling for income per capita.
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The relationships are significant at the 5% level after controlling for income per capita.
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The relationships are significant at the 5% level after controlling for income per capita.
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SOCIAL NORMS

The higher the economic
bias against women, the
lower the share of female
entrepreneurs

70%

60%

50%

40%

30%

20%

10%

0%
0 0.2 0.4 0.6 0.8 1
People having an economic bias against women,
UNDP Gender Social Norms index (0,1)

Share of female business directors and sole proprietors

The relationships are significant at the 10% level after controlling for income per capita.
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