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COMPARED TO THE SHARE OF WOMEN IN 
ADULT POPULATION, THE GAP FOR FEMALE 
BUSINESS OWNERS IS THE BIGGEST IN 
AFGHANISTAN.

OF NEW BUSINESS OWNERS 
ON AVERAGE ARE WOMEN1/4

Gap between the share of women in adult population and the share of 
women in the number of business owners (percentage points)
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COMPARED TO THE SHARE OF WOMEN IN 
ADULT POPULATION, THE GAP FOR FEMALE 
BUSINESS DIRECTORS IS THE BIGGEST IN 
SOMALIA.
Gap between the share of women in the adult population 
and the share of women in the number of business directors 
(Percentage points) 
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OF NEW BUSINESS DIRECTORS 
ON AVERAGE ARE WOMEN1/4

Share of female 
business directors

Share of male 
business directors

HIGH income economies
Uruguay
Romania

Chile
Taiwan, China

Latvia
Estonia

Slovenia
Slovak Republic

Brunei Darussalam
Iceland

Sweden
Netherlands

Greece
Norway

Denmark
Malta

Saudi Arabia
Bahrain

Oman
Qatar

0% 40%20% 60% 80% 100%

MIDDLE income economies
Kosovo

South Africa
Thailand
Mongolia
Lao PDR

Nigeria
Samoa

China
Kiribati

Viet Nam
Lesotho

North Macedonia, Rep.
Myanmar
Mauritius
Tajikistan
Malaysia

India
Jamaica
Namibia

Cambodia
Zambia
Bhutan
Georgia
Belarus

Columbia
Serbia

Côte d’Ivoire
Tonga

Albania
Türkiye

Morocco
Guinea

Azerbaijan
Pakistan

Timor-Leste
Algeria

Nepal
Egypt, Arab Rep.

Iraq

0% 40%20% 60% 80% 100%

LOW income economies
Rwanda

Benin
Togo

Sierra Leone
Central African Republic

Mali
Somalia

Afghanistan

0% 40%20% 60% 80% 100%

Select 50 economies

BUSINESS DIRECTORS

http://www.worldbank.org/entrepreneurship


Entrepreneurship Database
7th editionMeasuring the gender gap in entrepreneurship

www.worldbank.org/entrepreneurship

46.6 percentage points
42.4
40.5
38.5
37.7
36.9
30.2
27.8
24.7
23.0
23.0
22.3
19.8
18.0
17.7
17.5
16.7
16.3
15.5
15.4
15.1
15.0
14.8
14.8
14.6
12.9
12.0
12.0
11.7
10.9
10.8
10.7
10.3
9.9
9.5
8.5
7.0
6.9
6.5
6.5
4.9
2.8
2.6
2.1
1.1

-0.2
-0.7
-3.7
-4.9
-6.6

                       
       Afghanistan
    Algeria
              Mauritania
          Nepal
      Somalia
  Azerbaijan
              Jordan
Central African Republic
                Morocco
    Slovak Republic
   Georgia
   Senegal
     Ethiopia
        Kosovo
        Belarus
              Togo
          Mexico
         Norway
             Benin
        Lao PDR
              North Macedonia, Rep.
          Albania
           Poland
           Nigeria
            Serbia
        Germany
         Denmark
         Viet Nam
               Malta
             Estonia
            Sweden
     Netherlands
              Iceland
                Tuvalu
    Chile
             Romania
          Korea, Rep.
             Mauritius
              Malaysia
   France
     Tonga
         Mozambique
                Mongolia
                 Uruguay
                  Rwanda
           Timor-Leste
                    Austria
             Philippines
                Jamaica
              Thailand

ONLY IN A FEW ECONOMIES, THE SHARE  
OF FEMALE SOLE PROPRIETORS IS SIMILAR 
TO THE SHARE OF WOMEN IN THE ADULT 
POPULATION.

OF NEW SOLE PROPRIETORS 
ON AVERAGE ARE WOMEN1/3

Select 50 economies

A negative 
number means 
a higher share 
of female sole 
proprietors than 
share of female 
adult population.

Gap between the share of women in the adult population 
and the share of women in the number of sole proprietors 
(Percentage points)
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Regulatory quality, World Governance Index (-3;3)
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Corruption perception index, Transparency International (0-100)
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Share of female business owners Share of female business directors Share of female sole proprietors

OVERALL RULE  
OF LAW
The higher the rule of 
law in an economy, the 
higher the share of female 
entrepreneurs

REGULATORY 
QUALITY
The higher the regulatory 
quality, the higher the share 
of female entrepreneurs

CORRUPTION AND 
TRANSPARENCY
The higher the transparency, 
the higher the share of female 
entrepreneurs

LEGAL FRAMEWORK 
FOR FEMALE 
ENTREPRENEURS
The higher the equality in the 
law between men and women, 
the higher the share of female 
entrepreneurs

The relationships are significant at the 1% level, after controlling for income per capita.

The relationships are significant at the 10% level after controlling for income per capita.

The relationships are siginificant at the 5% level, after controlling for income per capita.

The relationships are significant at the 1% level after controlling for income per capita.
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Access to a financial account, female (% age 15+), Findex
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Education - Women 25 years and older, IHME database

Share of female business owners Share of female business directors Share of female sole proprietors
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Using a mobile money account, female (% age 15+), Findex
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People having an economic bias against women, 
UNDP Gender Social Norms index (0,1)

The relationships are significant at the  5% level after controlling for income per capita.

The relationships are significant at the 10% level after controlling for income per capita.

The relationships are significant at the  5% level after controlling for income per capita.

The relationships are significant at the 10% level after controlling for income per capita.

FINANCIAL 
INCLUSION
The higher the access to 
financial accounts, the 
higher the share of female 
entrepreneurs

EDUCATION
The higher the level of 
education, the higher 
the share of female 
entrepreneurs

ACCESS TO 
TECHNOLOGY
The higher the share of 
women using a mobile 
money account, the 
higher the share of female 
entrepreneurs

SOCIAL NORMS
The higher the economic 
bias against women, the 
lower the share of female 
entrepreneurs
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